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12 new CRC cases/month

®
GZA

GasthuisZusters Antwerpen



INNOCENT PEOPLE ARE DYING




INNOCENT PEOPLE ARE DYING

BECAUSE OF A LACK OF
INFORMATION




Antwerpse
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ANTWERPEN - Linda wacht met
spanning op (h uitslag van haar
colonoscopie. "Ik zit met darm-
krampen, het blijft maar duren
en ik krijg er nachtmerries van. Ik
vreesde het ergste. Tegen het
onderzoek heb ik geweldig op
gezien, maar het is meegevallen
Het ergste was dat ik vooraf i
ters water moest drinken.”

Dokter Luc Colemont, maag-darmspecia-
list in het Sint-Vincentiusziekenhuis
(groep Gasthuiszusters van Antwerpen),
kan  Linda  geruststellen.  Niets
kwaadaardigs in haar darm. Medicatie en
aangepaste yoeding kunnen volstaan. “Ze
kan nu voor tien jaar op beide oren slapen,
want de onlv«nklj(ehng van een poliep tot
een tumor duurt gemiddeld zo lang.” aldus
de dokter.

Dokter Colemont en zijn collega’s doen
aan de lopende band darmonderzoek.
“Maar veel patiénten komen te laat,”
zucht hij. “Mensen beseffen niet dat co-
loctorale kanker - tumoren in dikke darm
of rectum - vier keer meer doden maakt
dan het verkeer. Er zijn wel BV's die met
hun ziekte naar buiten komen, zoals Eddy
Wally, maar nergens hoor ik het verhaal
dat al die ellende voorkomen had kunnen
worden.”

Zowat vijf op de honderd 50-plussers kn]-
gen te maken met colorectale kanker, Van
de ongeveer 4.500 nieuwe gevallen p
jaar in Belgié, bij mannen en vrouwen, zi
er 3.200 overlijdens. “De slachtoffers zijn
overwegend vitale mensen, die nog ge- ; 11 \ 4
middeld 13 jaar leven te goed hadden.” L i | 2 o ety
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COLORECTAL CANCER

SILENT KILLER
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A McKinsey Solution for Health Systems

Percent of CRC cases in case cohort by stage (or unstaged)

Stage IV

Stage Il

Stage Il

Stage |

Unstaged

System 2 System 3 System 4
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that 10 % of CRC patients are young people ?!

www.nevertooyoung.org
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a healthy lifestyle : 25 % reduction of CRC mortality
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the WHITE HOUSE rrESIDENT BARACK OBAMA * Get Email Updates Contact Us

janele PHOTOS & VIDEO BRIEFING ROOM ISSUES -~ the ADMINISTRATION the WHITE HOUSE our GOVERNMENT

For Immediate Release February 28, 2014

Presidential Proclamation -- Colorectal Cancer Month, 2014

NATIONAL COLORECTAL CANCER AWARENESS MONTH, 2014

BY THE PRESIDENT OF THE UNITED STATES OF AMERICA
A PROCLAMATION

The second leading cause of cancer deaths in the United States, colorectal cancer claims more than 50,000
American lives each year. Because the odds of survival rise dramatically when this cancer is caught early, calling
attention to it can save lives. During National Colorectal Cancer Awareness Month, we aim to improve public

understanding of risk factors and screening recommendations, reach for better treatments, and set our sightson a
cure.
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ECCD Brno 2014




Specialists

Lack of knowledge of early detection of CRC
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Politicians

Lack of knowledge of early detection of CRC
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SCREENING and PREVENTION




SCREENING and PREVENTION

DIAGNOSIS and TREATMENT




AWARENESS and SENSIBILISATION

SCREENING and PREVENTION

DIAGNOSIS and TREATMENT




INFORMATION and EDUCATION

SCREENING and PREVENTION

DIAGNOSIS and TREATMENT
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“Education is the most powerful weapon
you can choose to change the world”

®
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FEBRUARY 2010

Our budget = 0,000 Euro




| THINK WE SHOULD
START USING
SOCIAL MEDIA...

WHAT DO YOU
MEAN “SOCIAL MEDIA”?




Social media is people
talking with people,

about things they care

@LucColemont
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Social I\/Iedia..}

. IS changing
» everything._ ¢

124

- Everyone, everywhere
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Social Media in 2014 goes from
“SHOULD HAVE” to “MUST HAVE”

Melissa Kniceley




Joyce Lee, MD, MPH
p—_

“The biggest risk of social media in health
care is not using it at all.” @kevinmd #hcsm
nytli.ms/16L.B42s

Retweeted by

3 Kevin Pho, M.D.
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Social Media Landscape 2013
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Social Media Landscape 2013
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WORKING ACTION
GROUP GROUP
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Belgie

Stop darmkanker

Ons budget = 0,000 Euro
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Zoek naar mensen, pia
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3 Most important things about
social media
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©Useful

W Customers want content that:

X Teaches them
something new

X Answers a question

X Helps them make a
buying decision

X By being useful, you are building
trust and goodwill, both of which

X Even if a topic is covered
elsewhere, if it is relevent to
your customers, create some
original content about it

X This makes your site the one-
stop source of info - a great
way to drive continual traffic

X Two ideas:
X Give your own unique insights

influence whether folks buy from you and thoughts on the topic

©Credible

W Your customers want credible
information - content they can
trust

X You will become credible by
continually producing useful and

original content
X In the meantime:
X Use your “About” page to
establish initial credibility

X “Borrow” credibility from
established experts: conduct

interviews & ask for guest posts

X Discuss/review other posts on
the topic (content curation)

©Friendly

(to people & search engines)

X Writing in a “forced” way just
to please search engines is so
~ yesterday
' X Search engine companies
‘ work hard so that their
engines judge content in the
same way that people do

X Therefore, create content for people
X But don’t forget SEO basics

such as keywords, title and
descriptions
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Social Media takes TIME
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Original concept by Beth Kanter






Can social media stop CRC ?
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Can social media stop CRC ?

| don’t know,
but if we don’t use them...

we never will know |

@LucColemont



We must stop CRC!
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Numbers in Belgium
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The Angelina Effect

By Jeffrey Kluger; Alice Park Monday, May 27, 2013
FiLike 395 W Tweet < 54 g +1(<9 @ Share | 7 k 'Send to Kindle

There's a chilly arithmetic to the way we all
get sick. At the end of any year, a fixed and
knowable number of us will have developed
heart disease, and another number won't
have. There will be a different entry in the
ledger for cancer, another for lung disease,
another for Parkinson's or dementia or HIV.
The people who study those mortal metrics--
the actuaries, the epidemiologists--don't give
too much thought to the individuals behind
the numbers, and the truth is, they can't. It's T H E

no good sentimentalizing math--not if you A N G E L I N A
want to get anything useful out of it.
EEFECT

But sometimes it's impossible...

T I ME BY JOFFREY KLUGER & ALICE PARK
-

Monday, May 27, 2013
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NEWS IS WHAT HAPPENS TODAY,

NOT WHAT HAPPENS EVERY DAY
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Our mission is to tell the world that
colon cancer can easily be detected early.
50 lives can be saved

BRAD PITT,
THIS IS YOUR TEST.

Dear Brad Pitt,

First of all: congratulations on your 50” birthday on December 18'. We've taken the liberty to
write you because we want you to save your life. You might not know it, but from the age of 50
you have a real risk for colon cancer. The good news is that it is very easy to save yourself from
colon cancer, with a simple test you can do yourself, at home.

We've included a test in this letter. It's very simple to do it in your bathroom. When you have
done it, please tell the world about it and save thousands of lives. Just like your wife did.

Some numbers you should know about colon cancer:

- In 2008, colorectal cancer killed 610.000 people, worldwide.

- That's even more than breast cancer [460.000).

- Once you've passed the age of 50, there’s a 1/20 chance you'll get colon cancer.
- It takes about 10 years for colon cancer to grow in your body.

- If detected early, there is a 95% cure rate.

1125839901

Many of those lives could have been saved. The test costs as little as 5 or 15 dollar! But in
Belgium, as in many other countries, hardly anyone knows about it. Which is why the number of
deaths is higher than that due to breast cancer. Together we can change this, we are sure about
that!

We need your help, Brad. We're giving you the opportunity to save yourself, by telling you about
colon cancer and the test. By asking you to set an example for people all over the world.

Do the test. Be as inspiring as your wife and write your letter to the New York Times. You have
the power to save thousands of lives.

Aarful

We wish you and Angelina a long, happy and healthy life, together with your ful children.
We hope you'll support our fight against this silent killer.

®

Q@
o
el
=

By sharing knowledge, we can save lives!
More information on dearbradpitt.com

2dlvie

© 20, - nv.ines. [Acdical

Sincerely,

Australia

Dr. Luc Colefnont

LTS

co-founder Stop Colon Cancer Foundation

www.stopdarmkanker.be
fdLucColemont
info@stopdarmkanker.be

@LucColemont




“Dear Brad Pitt”

1. If we are unlucky, nothing happens and we misspent only a
few stamps
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“Dear Brad Pitt”

1. If we are unlucky, nothing happens and we misspent only a
few stamps

2. If things go right, we get some social media buzz ©
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“Dear Brad Pitt”

1. If we are unlucky, nothing happens and we misspent only a
few stamps

2. If things go right, we get some social media buzz ©

3. If we are a bit lucky, the Belgium press will pick it up

@ @LucColemont



“Dear Brad Pitt”

If we are unlucky, nothing happens and we misspent only a
few stamps

If things go right, we get some social media buzz ©

If we are a bit lucky, the Belgium press will pick it up

In the best case, our campaign goes viral, worldwide © © ©

@LucColemont



> / 7
) Brad Pitt just turned 50. We've sent him this letter 10 times, hoping at
least one will reach him. You can help us too! Share this story as

much as you can. Help Brad Pitt save his life and thousands of others.

TO SAVE HIMSELF FROM COLON CANCER y [ lustlike his wife Angelina Jolie did.

v

# LATEST NEWS WHAT WE DID
: 4 '."'. b 5““\/\‘/0-« ;_

THE TEST ABOUT STOP COLON CANCER

BRAD PITT,

First of all: congratulations on your 50th birthday on December 18th. We've taken the liberty to write you
because we want you to save your life. You might not know it, but from the age of 50 you have a real risk
for colon cancer. The good news is that it is very easy to save yourself from colon cancer, with a simple

HELP US REACH BRAD PITT AND SHARE THIS STORY ON: FACEBOOK, TWITTER, PINTEREST, GOOGLE+, OR TUMBLR

@LucColemont
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NATIONAL IMPACT, BUTNO
REACTION FROM BRAD PITT.
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Daniel Vidovsky  @danvidsky

Belgium
& Eerste .@0piniewolven meegemaakt in .@idealabs_BE Fijne mensen ontmoet.
~ Heel goed initiatief .@StevenPiessens #opiniewolven #TEDonspeed
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Daniel Vidovsky  @danvidsky

Belgium
Eerste .@0piniewolven meegemaakt in .@idealabs_BE Fijne mensen ontmoet.

Heel goed initiatief .@StevenPiessens #opiniewolven #TEDonspeed

Belgium
LucColemont Sterke opinie op .@0Opiniewolven Thunderclap kan u misschien
" verder helpen met uw #missie bit.ly/15t710a
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About

FAQ

Getting Started
Thunderclap for Brands
Developers

Team

Contact

Terms

Federal TOU

Privacy

What is Thunderclap?

Thunderclap

e

g&

JOE BIDEN MICHAEL J. FOX

:
~

LADY GAGA TIM O'REILLY

If a tweet falls in the forest...

Social media is an easy way to say something, but it's a difficult way to be
heard. Thunderclap is the first-ever crowdspeaking platform that helps
people be heard by saying something together. It allows a single message
to be mass-shared, flash mob-style, so it rises above the noise of your
social networks. By boosting the signal at the same time, Thunderclap helps
a single person create action and change like never before.

You don't need a huge following for a successful Thunderclap.

A user with 200 Facebook friends could amplify her message better than
someone with 3,000 friends. It all depends on your cause's voice and
shareability—and how much your friends are engaged. Thunderclap has



What is Thunderclap?
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Thunderclap is a crowdspeaking platform that
helps people be heard by saying something

together at the same time. It allows a single
message to be mass-shared (flash mob-style)

You don't need a huge following for a successful Thunderclap.

A user with 200 Facebook friends could amplify her message better than
someone with 3,000 friends. It all depends on your cause's voice and

shareability—and how much your friends are engaged. Thunderclap has
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A user with 200 Facebook friends could amplify
her message better than someone with 3.000
friends. It all depends on your cause’s voice and

shareability—and how much your friends are
engaged.

A user with 200 Facebook friends could amplify her message better than
someone with 3,000 friends. It all depends on your cause's voice and
shareability—and how much your friends are engaged. Thunderclap has



THUNDERCLAP CASE STUDIES START A THUNDERCLAP

English ¥ Login / Register

THUNDERCLAP
AMPLIFIES YOUR
MESSAGE WITH THE

POWER OF THE CROWD

WHAT IS THUNDERCLAP?
Thunderclap is the first crowd- |
speaking platform that helps people ,
be heard by saying something
together.

HOW DOES IT WORK?

If enough people support it,
Thunderclap will blast out a timed
Facebook Post or Tweet from all

your supporters, creating a wave of
attention.

Yoo,

WATCH

%
-

B b

2 AN
: anﬂ'a,, e, i

f"““i--% l.- . ’

WHO'S USING IT?

From passionate individuals with a

message to share, to organizations
such as The White House, Levis and
the United Nations.

LYY

@LucColemont



IN WEEK 2014

7 days to make #BrainsMatter

#BrainsMatter

“It's BrainWeek: 7 days to make
#BrainsMatter for the no.1 cancer Killer in
kids. The brain is where the heart lives. ”

W Goal: 250 supporters by Apr 27th

‘ RCD Fund

26% 41,131 2

supported  social reach days left




IN WEEK 2014

7 days to make #BrainsMatter

#BrainsMatter

“It's BrainWeek: 7 days to make
#BrainsMatter for the no.1 cancer Killer in
kids. The brain is where the heart lives. ”

W Goal: 250 supporters by Apr 27th

‘ RCD Fund

26% 41,131 2

supported  social reach days left

CHARITY

World Pulmonary
Hypertension Day

Pulmonary Hypertension Day

“Pulmonary Hypertension =

Breathlessness. "Get Breathless" for
#WorldPHDay to show your support for
this rare disease!”

W Goal: 100 supporters by May 5th

“ -~ PHA Europe

162% 66,962 10

supported  social reach days left
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Luc Colemont

m SUPPORTERS
Help us Save Brad Pitt! @ 88 of 100

88% of goal supported

“A letter to Brad Pitt that will save his life and

thousands of others. Here's how, and why: s10?8L R; c1H2
dearbradpitt.com http://thndr.it/1cFLMal” el

TIME LEFT
@ 7 days

SUPPORT WITH Ends Jan 03, 12:00 PM EST

FACEBOOK f

FOLLOW THIS
ORGANIZER

ORGANIZER
THE STORY o e a e A e o s o



Help us Save Brad Pitt!

“A letter to Brad Pitt that will save his life
and thousands of others. Here's how, and
why: dearbradpitt.com”

W Goal: 100 supporters by Jan 3rd

28 DECEMBER 2013

104% 173,900 6
supported social reach days left

@LucColemont




| Thunderclap
You Thunderclap
He Thunderclaps

We Thunderclap
You Thunderclap
They Thunderclap



THUNDEROUS SUPPORTERS

SUPPORTERS

194 of 100

194% of goal supported

Tom Waes
53.502 Connections

Cain Ransbottyn

42 099 Connections SOCIAL REACH
272,628
Bowel Cancer UK People

26,586 Connections

Goedele Liekens \ TIME LEFT
21,907 Connections “ 3 days

Ends Jan 07, 7:00 AM EST

@LucColemont




THUNDEROUS SUPPORTERS

---------------------------------------------------------------------

i 40 Ads 10¢ Week #TMW
520.248 Connections
SUPPORTERS

199 of 100

Tom Waes
I
m 53,502 Connections 139 0y goal Sippoited

Cain Ransbottyn SOCIAL REACH
42,099 Connections
| 793,266
People

26,586 Connections

apd)
y

m Bowel Cancer UK
save

lives

@LucColemont



SOCIAL REACH

849,648

People

Gonzalo
44 255 Connections

Juan Cuadradm‘ Neto Murara_Oficial

- ':‘ffi{l."j.';i\r.at.k‘t about 1 hour ago
> L
114 76 217,1K
% SOCIAL REACH
1,069,488
"~ . Juan Cuadrado drad People

SRl thunderclap.it/projects/76297... La
W prevenzione é importante!

-~

Juan Cuadrado
219,827 Connections

0\
@” @LucColemont




Stop Darmkanker
8 minuten geleden
https://www.thunderclap.it/projects /7629 -help-us-save-

DANK U ! DANK U ! DANK U ! 250 x Klaar voor morgen !
brad-pitt

@

Nog 28 UREN
om mee te doen

B1

Vind ik leuk - Reageren - Delen

0 Peter Looijen, Philip Miseur, Alex Verstraeten en 22 anderen

vinden dit leuk.

@LucColemont
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/ jan 2014 1.07 pm

314 “supporters” 1.251.851

@LucColemont



Anticancerfund ) -
— .',!' ."Tu“nr
A |ene|’ o Brad Pnﬂ that will eava hie lifa and

thousands of 0 @ MP Peeters - -
dearbradpitt.co grclap

I just supported Help us Save Brad Pittl on

) freyabos s @Thunderclaplt // @StopDarmkanker thndr.it/1jpyqil
44 Aletterto Brad MaartenRottlers [*
thousands of ot mvia Thu

£ Ietter to Brad Pitt that will save his life and
thousands of others. dearbradpitt.com
thndr.it'1cWrygt @StopDarmkanker

dearbradpitt.co

ServaisV

viad |11

A letter to Brad
thousands of o
dearbradpitt.co

f DeCIerchuc
Y

Also my best wi SlhameEIk .
others. Save yo a Thundercis

dearbradpitt.com thndrnt/‘chrygt C®

Vanmeuwkerke -

'l,'cl WHNOernrc

_J

A Ietterto Brad Pitt thatwill save his life and
thousands of others. Here's how, and why:
dearbradpitt.com thndr.it/1cWrygt
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HOME JOBS EVENTS TALENT GALLERY SUBSCRIBE TO ADWEEK NEWSLETTERS
LTJ_] Follow | ARl 18 ¥ Follow @adweek 207K foliower

Super Bowl ) Adweek's
Ad Tracker f Super Site
Whos irw“ We track the Anna Kendrick stars in y All the latest news and
i 5 .\-".-,w.'J-.lI-. s S-per B-wl : analysis on the biggest
ammercial game on Earth

ADFREAK THE BEST AND WORST OF ADVERTISING, BRANDING AND DESIGN

Colon Cancer Group Raises & Tt
314% of Goal With a Public (i M
Letter to Brad Pitt At 50, |

actor faces increased risk Al

- AdFreak
| JBVind ik leuk

104,728 personen vinden AdFreak leuk.

A FIE
%ﬂﬂ&&

W Foliow @AdFreak 08K foliowers

SIGN UP NOW!

ADFREAK

Brad Pitt recently turned 50, so a Belgian nonprofit called Stop Darmkanker, dedicated to Recent Posts
ending colon cancer, sent the star a public letter highlighting his greater risk for the disease. Q&A: GoldleBlox
Not anlv was the letter sent tn 10 of Pitt's addresses. including that of his nradnetion Foundar Dahhle l ﬂ




I 2 265

5.4 MILLION PEOPLE
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a3 off.net.mk—

BECTHU JIOKAJIHO O®CAJJA BYKBOKC BHU/JAEO 3E3A/IMIIA

Maxep.onnja bankaH cser Bu3HMC MHTEpHEeT TeXHOﬂOFMja MueoT 1 3abasa  MuUewa pa3Ho

KAKO BPE/I IITMUT ITOMOI'HA BE3 IA 3HAE

Benrucka HenpoduTHa opraHu3auuja Ha Tema 6opba npoTUB pakoT Ha aebenoTo upeeo,
ncnpaka nucmo go bpepg Nut no nosog HerosuoT 50-TM poaeHaeH (aa aa, Tonky uma

4YOBEKOT) BO KOja jaBHO ro npeaynpenysa Kakea onacHoOCT ro Yeka Kako Maxk Ha 50 roguHu.
PeaynTaTt, BHUMaHUe LUTO HAKOraLl He ro o4yekysane.

vvest 1| [EEE 0 W s =

KpajoT Ha 3J1aTHOTO
noba na
aHTUOHOTHKOT?

NMucmoTo ocBeH WTo My € ucnpateHo Ha 10 anpecu Ha bpepg MNMuT, mery



Reklamai ne vienmer jabut reklamai.
feedproxy.google.com/~r/Adfreak/

fac=>]
T AdFreak

Colon Cancer Group Raises 314%
of Goal With a Public Letter to...

Brad Pitt recently turned 50, so a
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Charity Technology News

CATEGORIES v ABOUT THE SITE FREE RESOURCES v CHARITY ITJOBS SUPPLIER REGISTRATION

Colon Cancer Charity Use Thunderclap to
Promote DearBradPitt.com

Belgian colon cancer nonprofit, Stop Darmkanker (Stop Colon Cancer) recently used the occasion of Brad Pitt's 50th
birthday to “send him an open letter” through DearBradPitt.com to highlight the risks of colon cancer — and with the use of
a Thunderclap campaign showed just how social media can help promote the site far more widely than they had hoped.

Their goal was to get 100 supporters to use Thunderclap but they eventually had 314 by the time the campaign finished -
but this had a ‘social reach’ of 1,251,851.

@LucColemont



The Curious Case of Dear Brad Pitt Youlllhl:

@LucColemont




PROGRAMMA'S v~ NIEUWS v ~ WAUTERS VS. WAES = OOKDATNOG = HET JAAR 2013 60 SEC

Darmkanker opsporen is “poepsimpel”

Het opsporen van darmkanker kan met een heel eenvoudige test. Die wordt ook wel de
@ mascaratest genoemd. Dokter Luc Colemont legt uit waar die naam vandaan komt.
(Reyers laat)



Your Daily

PR Release

ADVOCACY, CAUSE MARKETING, HEALTH, POP CULTURE, SPOKESPEOPLE

Cancer Charity Raises Over 300% of Goal Just
by Sending Brad Pitt an Open Letter

Celebrity endorsements are the bread
and butter of no-brainer marketing-

A lETTER To B 1% whether an organization is trying to

TO0 SAVE HIMSELF FR sell sneakers or stop poverty, a

famous face's stamp of approval can
go a long way to getting the public to
do, buy, or donate to something. But
what’s a small charity to do when they
want the power of a major
endorsement, but haven’t the money

or clout to get it?

Thisy e creilive: January 13th, 2014



Does the campaign use Pitt’s likeness
without his permission?

Yes.

Elizabeth S. Mitchell




Does the campaign use Pitt’s likeness
without his permission?

Yes.

Can we technically endorse that?

Elizabeth S. Mitchell




Does the campaign use Pitt’s likeness
without his permission?

Yes.
Can we technically endorse that?

We suppose not. But it’s such a good
cause, we can hardly imagine Mr. Pitt
bringing legal action against the
organization...even if it does talk about
his fecal matter in public.

Elizabeth S. Mitchell









BY SHARING KNOWLEDGE

WE CAN SAVE
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SHARE KNOWLEDGE
| Bl Like stopdarmkanker.be

@StopDarmkanker

\ — A1 The Curious Case of
Vm WE MW You TUhe Dear Brad Pitt
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